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“Staying flexible” – in retrospect, this would have 
to be the motto for 2021. In the second year of 
the pandemic, people adapted time and again to 
new regulations, became accustomed to hybrid 
working and constantly “played it by ear” in their 
social lives. Some even got used to the fact that 
change had become a constant factor.

At metafinanz there had already been a “new 
normal,” with many variables, prior to the pan-
demic. We started our transformation toward 
becoming an agile company, with decentralized 
structures and without traditional hierarchies, back 
in 2018. At our company, we constantly negotia-
te our next steps anew and always ask ourselves: 
What new and familiar issues do we want to ad-
dress? And what should we rather discontinue?

For metafinanz, the future has already begun: 
We are giving impulses today for the course we 
will be taking tomorrow as an employer and 
service provider. Our aspiration is therefore to 
always go further. If we want to keep our finger 
on the pulse of technical innovation and new  

and customers, and with other companies of all 
sectors. Together with our stakeholders, we want 
to address new opportunities and challenges 
both today and in the future. In early 2021 for 
example, employees, customers, and partners of 
metafinanz came together to participate virtually 
in our StartUp Inspiration Week, in the course of 
which they exchanged views on impulses from 
more than 20 experts – on topics from the fields 
of industry and society such as the purpose eco-
nomy, sustainability, and green IT. 

We have clear ambitions, while remaining open 
and adaptable. This makes us prepared for unfo-
reseen crises and resilient to future challenges.

We would like to thank our employees, cus-
tomers, and partners for their commitment to 
moving forward together and becoming ever 
more sustainable.

developments, we must constantly take our 
transformation to the next level. We must  
combine our agile corporate culture and digital 
transformation with the principles of ecology 
and responsibility.

In 2021, we demonstrated that we are serious 
about continuing with this transformation. In a 
materiality analysis, we examined which ESG (En-
vironment, Social, Governance) aspects are par-
ticularly significant for us. We are presenting our 
strategic sustainability orientation in this first Sus-
tainability Report from metafinanz, which reflects 
our threefold transformation – toward greater 
agility, more digital solutions, and more sustaina-
bility. Among other things, in 2021 we laid the 
foundations for devising a scientifically based net 
zero target – and thus coming a step closer to a 
climate-friendly future.

By giving intensive consideration to our corpo-
rate responsibility, we have come to realize once 
again that in order to move forward, it is crucial 
that we remain in dialog – with our employees 

Since we regard this Report as an instrument for dialog, 
we look forward to your criticism and suggestions.

Rainer Göttmann,  
CEO

Dr. Anna Ruppert und Dominika Rantasa, 
ESG Leads

Dear Readers,

Five bee colonies for metafinanz:
This is how we drive sustainability forward and 

anchor it in the consciousness of our employees.
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metafinanz Informationssysteme GmbH is a cross-
industry IT and management consultancy active in 
the B2B sector, with headquarters in Munich and 
further locations in Stuttgart and Frankfurt.

For our customers, most of whom are situated 
in Germany, we carry out national and global 
projects that extend to ten areas of consulting. 
Along with Agile Enterprise and Business Intel-
ligencepar, our services focus on Cloud Trans-
formation, Digital Health, and Future Workplace. 
Further focus areas include IT Organization  
and Artificial Intelligence, in addition to Process 
Automation, Risk & Security, and SAP. In our 
decentralized company, the formal management 

With this Sustainability Report, we are disclosing 
our non-financial key figures and initiatives in the 
field of ESG (Environment, Social, Governance) in 
detail and concisely for the first time. This report 
refers to metafinanz Informationssysteme GmbH 
with its three locations and covers the calendar 
year 2021 (January 01, 2021 – December 31, 2021). 
In isolated cases we also include measures from 
2022; the editorial deadline was June 30, 2022. 
In future, we intend to publish our non-financial 
information annually. 

We prepared this report in accordance with  
the guidelines of the Global Reporting Initiative 
(GRI Standards, “Core” option). We have grou-
ped together the relevant indicators in our sepa-
rate   GRI Index. For the selection of topics,  
we carried out a comprehensive materiality ana-
lysis (see Governance chapter).

This report has not been subjected to an  
external audit.

structure below the Managing Directors is re-
duced to a minimum, with CEO (Chief Execu-
tive Officer), CCO (Chief Customer Officer), and 
COO (Chief Operating Officer). The operational 
consulting business is carried out in around 70 
autonomous business areas that are oriented to-
ward our customers, supported by five internally 
oriented service units, so-called Shops.

The sole shareholder of metafinanz is Allianz 
Technology SE. In the 2021 financial year,  
metafinanz generated sales of €230 million  
and employed 843 people (status: December  
31, 2021). The company has equity capital 
amounting to €1,027,000.

About metafinanz About This Report

250,000 bees pollinate Munich‘s  
flowering plants on behalf of metafinanz. 
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Our Understanding of Sustainability

We at metafinanz are future-oriented and accord 
sustainability priority over a short-term approach. 
We are guided by this fundamental principle in 
our day-to-day activities: We act prudently, care-
fully, and flexibly and ensure that economic con-
siderations are in harmony with ecological and 
social aspects. Within our sphere of influence, 
we strive to avoid giving rise to any hazards or 
damage to the environment or to future genera-
tions. In keeping with this precautionary princip-
le, particularly in the fields of social and climate 
issues we pursue a wide variety of ambitions, 
which we set out in greater detail on the follo-
wing pages.

We are convinced that we can contribute to 
achieving the Sustainable Development Goals 
(SDGs) of the United Nations (UN). We also share 
the UN’s commitment to proactively address the 
challenges of sustainability. Since we can achieve 
an even greater impact together than in isola-
tion, forward-looking collaboration with others  
is particularly important to us.

How We Organize Sustainability

As a decentralized company, we also organize 
the topic of sustainability in a decentralized man-
ner. The overarching “Sustainability Core Team,” 
comprising two ESG Leads and representatives 
from the Corporate Communications, Marketing, 
Human Resources, and Organizational Develop-
ment functions, exchanges information with the 
department responsible for sustainability at our 

Sustainability  
at metafinanz

metafinanz, or individual employees representing metafinanz, are  
members of the following associations, federations, or organizations:

   Institute and Faculty of Actuaries (IFoA)

   The professional association Open Compliance and Ethics Group (OCEG)

   Professional Association of IT Auditors, IT Security Managers and  

 IT Governance Experts (ISACA)

   Project Management Institute (PMI)

   Federal Association of Personnel Managers (BPM e.V.)

   Software Quality and Training Working Group (ASQF)

   Professional Association of Compliance Managers

 

    German-speaking Oracle user group (DOAG e.V.)

    Community for Data & Insights (TDWI e.V.)

    Risk Management & Rating Association e.V.

    German-speaking SAP user group (DSAG e.V.)

    Digital City Munich e.V.

    Marketing Club Munich

    German IT Security Association (TeleTrusT) 

    Charter of Trust

    German Personnel Management Association (DGFP)

    Chamber of Commerce and Industry, Munich and Upper Bavaria

    Leipzig Insurance Forums 

parent company. On the part of management 
the “Sustainability Core Team” is assigned to the 
CEO, who reports on our sustainability activities 
at the Advisory Board Meeting.

The team determines the strategic framework 
and objectives for the various ESG (Environment, 
Social, Governance) activities of metafinanz. It 
deals for example with regulatory frameworks, 
reporting standards, and CO2 accounting. It 

ensures that processes and structures are created for 
operational sustainability activities and establishes 
projects and initiatives. It also gives shape to internal 
and external communication at metafinanz on sus-
tainability issues.

At an operational level, communities within the 
company that operate on their own initiative (e.g. 
“metaGreen” and “metaDiversity”) contribute to 
sustainability activities.

Cooperation
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For metafinanz, good entrepreneurship means moving  
toward a successful future with agility and resilience. To  
ensure this, we are shaping our strategic orientation in  
a value-oriented manner. We at metafinanz treat each ot-
her with respect in all situations. We behave with integrity, 
reliably, and in compliance with the law, and communicate 
both sincerely and transparently. Furthermore, we take re-
sponsibility for the consequences of our actions in all our 
entrepreneurial activities and towards all stakeholders. We 
take decisive action against corruption and promote free, fair 
competition. Especially for metafinanz as an IT company, it 
is imperative that we deal responsibly and reliably with the 
data of our customers, business partners, and employees as 
well as with big data and artificial intelligence (AI). High stan-
dards in data privacy and information security thus not only 
constitute the basis for the trust of our stakeholders; they  
are also a decisive competitive factor. In this area too, we 
therefore want to set a good example and help ensure that 
digital progress goes hand in hand with ethical standards.

Business Ethics

707metafinanz Sustainability Report 2021
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Our Approach

As an expression of modern, responsible cor-
porate management, we founded a company-
wide sustainability initiative in 2021 and used a 
materiality analysis to analyze the sustainability 
issues that are important for metafinanz. In kee-
ping with the principle of double materiality, we 
identified all significant sustainability aspects 
that influence the success of our company (out-
side-in perspective) and/or are influenced by us 
(inside-out perspective). In this process, we took 
into account information from both internal and 
external stakeholders.

The results of the materiality analysis guide us in 
shaping the content of the sustainability initia-
tive and also constitute the basic framework for 
this Sustainability Report 2021. We describe the 
topics that are material to us in more detail in 
the corresponding chapters of the report. 
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Materiality analysis metafinanz
Values

Transparency

Sustainable IT solutions

Dealing with stakeholders
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GOVERNANCE

Personal development

New Work

Diversity & equal opportunities

Health & wellbeing

Social commitment
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SOCIAL ISSUES

Compliance

Employee participation/dialog

Circular economy

Water consumption

13
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NOT ESSENTIAL

Customer satisfaction/relationships

Corporate digital responsibility

5

6

CUSTOMERS

Energy & emissions7

ENVIRONMENT
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Several teams are responsible for our strategic 
sustainability orientation. They focus primarily on 
four areas, for each of which we have defined  

Governance

Mission Trust through integrity

Ambitions    Assuming responsibility in the value chain
   Compliant by design
   Transparency as a principle

Customers

Mission Collectively responsible management

Ambitions    Partnership in resonance
   From efficiency to sustainability
   Next generation of business

Employees

Mission Enabling successful relationships

Ambitions    Create your own work experience
   Self-determined balance
   Diversity and inclusion start with each one of us

Environment/Climate

Mission Addressing climate change with net zero

Ambition    Radical greenhouse gas reduction

a mission and associated ambitions. This is  
the basis of the sustainability approach adopted 
by metafinanz.
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Sustainability is also secured in our internal fra-
mework for action, the   metaPrinciples. These 
provide our employees with orientation at our 
company, which is founded on personal responsi-
bility, self-organization, and flat hierarchies. 

Apart from the Managing Directors no hierarchi-
cal structures or reporting lines exist, and disci-
plinary functions are reduced to a minimum.  
We at metafinanz are all responsible for maintai-
ning relationships of trust with all stakeholders. 
This is based on the fact that we act with integ-
rity, complying with applicable laws and with 
the policies, standards, and self-commitments 
of metafinanz. First and foremost is the Code of 
Conduct, a guiding document that sets out the 
basic principles of our daily interactions and ope-
rations; it is binding for all metafinanz employees 
and business partners. The Code of Conduct 
covers a wide range of topics, including anti-
trust law, anti-corruption, data protection, and 
information security along with fair competition, 
but also employee concerns and the observan-
ce of human rights. The content of the Code of 
Conduct is supplemented by further documents, 

including the Anti-Corruption Standard (gifts and 
Invitations), the Whistleblowing Policy, the Anti-
trust Code, and the Dawn Raids Functional Rule, 
which governs the handling of unannounced 
searches by the authorities. In the fight against 
corruption, we are guided by the OECD Conven-
tion on Combating Bribery of Foreign Public  
Officials (1997) and the UN Convention against  
Corruption (2003). We also have further regula-
tions such as the Compliance Policy or the Data 
Privacy Policy (Right to data protection), as well 
as a Supplier Code of Conduct that is mandatory 
for our business partners.

All persons employed at metafinanz can access 
our principles, policies, standards, and norms of 
conduct via the intranet; in addition, they are 
required to undergo regular web-based training. 
The content is conveyed to new colleagues in 
the onboarding process. Since 2020, we have 
also been providing information about our prin-
ciples in a podcast. We also use various measu-
res to increase our employees’ awareness of our 
values and rules. Should compliance aspects or 
other elements of our framework be modified, 

we inform our employees via our internal com-
munication channels. 

We regularly put into question and review our 
corporate culture and frameworks. This is cur-
rently also at the focus of our organizational 
development, which aims among other things 
to identify economic, social, and environmental 
changes at an early stage and to further deve-
lop metafinanz in accordance with them. Legal 
change monitoring also helps us to identify and 
respond to relevant legislative developments in 
good time. In addition to internal dialogs, we 
also maintain a constant exchange with our sta-
keholders. In this way, we can identify important 
trends and tendencies and take them into account 
in shaping our sustainability strategy.

For all metafinanz employees and all external sta-
keholders, we have established a public reporting 
channel which they can use to report suspected 
violations of laws, regulations, or internal rules, 
anonymously if so desired. metafinanz treats all 
reports in strict confidence.

Organizational Structure
The Managing Directors are formally responsible 
for ensuring that metafinanz complies with  
applicable rights and laws. Operationally, an  
important role is played by the so-called Key 
Functions, who report to the Managing Direc-
tors and consult with them once a week about 
what must be done to ensure the legality of all 
activities and orderly corporate management. 
They also convey topic-specific knowledge and 
information to employees, e.g. in training sessi-
ons. metafinanz has established eight Key Func-
tions, including those of Compliance Officer 
and Legal Officer; there are also the positions of 
Finance Officer, Resilience Officer, Data Privacy 
Officer, Information Security Officer, and Risk 
Officer. The last three together cover the area of 
Corporate Digital Responsibility.

metafinanz Sustainability Report 2021 10
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Our Progress

Values and Compliance
With our sustainability initiative, founded on the 
“Future Work” project launched in 2020, we are 
shaping the coming decade of metafinanz accor-
ding to the guiding principle We.Create.Value. 
Details as to how we involved our employees, 
customers, and other stakeholders in the “Future 
Work” project during the reporting year can be 
found in the Customers chapter.

We updated our Code of Conduct in 2021. It 
now has a new structure, and in addition to 
conventional compliance topics such as anti-cor-
ruption and anti-discrimination it now also covers 
areas of action such as feedback culture, health 
and safety, and sustainability.
Once a year, our parent company evaluates how 
well established and effective our compliance 
structure is. In the reporting year we performed 
very well in three of the four areas analyzed 
(Scope, Skills, and Standards). The Status area, 
which reflects the functionality of our complian-
ce structure, was assessed as being in need of 

improvement. We immediately introduced ap-
propriate measures in this area. 

Our employees are required to undergo web- 
based compliance training on topics such as 
fraud and corruption every two years; in 2021 
the completion rate was 100%. In addition,  
training on the risk of covert personnel leasing 
was held during the reporting year; this was at-
tended by all employees from the consultancy.

We regularly examine our locations for corrup-
tion risks; this was also the case in the reporting 
year. In this process, we take into account both 
internal and external information, such as Trans-
parency International’s Corruption Perceptions 
Index. In 2021, there were no confirmed inci-
dents of corruption and no confirmed incidents 
in which employees were dismissed or given war-
nings as a result of corruption. 

Due to our business model and because most of 
our customers, suppliers, and business partners 
are based in Europe, we are only active in high-
risk countries to a very limited extent. We always 

conclude an anti-corruption agreement with con-
tractual partners from these areas before entering 
into a cooperation. During the reporting year, 
there were no incidents that led to contracts with 
business partners being terminated or not exten-
ded as a result of corruption-related violations.

Information Security and Data Privacy
Our training offer includes online data privacy 
training and information security training. All 
employees are required to successfully complete 
both training courses once a year. All employees 
fulfilled this requirement in 2021. metafinanz 
employees must also undergo confidentiality trai-
ning every two years. Here too, the completion 
rate in the reporting year was 100%.

Phishing attacks represent a relevant IT security 
risk. To avert these, we have implemented a pro-
cess that defines how suspicious e-mails are to 
be treated: A button in our e-mail program can 
be used to report suspicious mails, which are 
then examined by our IT department. To raise 
awareness of this risk, in the reporting year  
we conducted four training campaigns for all 

11metafinanz Sustainability Report 2021

Introduction Governance Customers Environment Social Issues Appendix



employees, involving simulated phishing emails.  
We will implement a total of eight phishing  
campaigns in 2022.

Moreover, we regularly inform our customers 
about our information and data processing, in 
readily understandable form. On conclusion of 
a contract, in addition to receiving information 
on data privacy customers are also instructed as 
to the secure use of the solutions we offer. With 
this in mind, we decided to have our information 
security management system certified in accor-
dance with ISO/IEC 27001 in 2022. This certi-
fication will attest that metafinanz meets the 
requirements for the best possible protection of 
data and information. A central reporting pro-
cess has been established for all incidents rela-
ting to information security. 

In the reporting year, we did not identify  
any breaches of data privacy at metafinanz;  

accordingly, no reports were made to the rele-
vant data protection supervisory authority. Furt-
hermore, no investigations were carried out by 
this authority as a result of complaints from per-
sons affected.

Relations with Stakeholders
Our employees, customers, and suppliers as well 
as our sole shareholder number among the most 
important stakeholders of metafinanz. The ma-
teriality analysis from the reporting year gave us 
an indication of our stakeholders’ expectations 
and of the ESG (environment, social, governance) 
issues that are important to them.

Even apart from the materiality analysis, we also 
communicate specifically with those stakehol-
ders who have a considerable influence on our 
economic, social, and ecological performance. 
We also seek dialog with stakeholders who are 
significantly affected by the way how we act 

economically, socially or ecologically, or who are 
indirectly impacted by our actions.
We also regularly gather feedback via customer 
and employee surveys; for example, customer 
feedback prompted us to seek ISO/IEC 27001 
certification. We likewise engage in dialog with 
our parent company in various formats such as 
the Advisory Jour Fixe (see also the Customers 
chapter).

metafinanz is a member of various federations, 
associations, and other such organizations that 
engage in dialog for example on corporate digi-
tal responsibility and transparency. Of particular 
note is our membership in the Charter of Trust, 
a cross-sector non-profit initiative of global ent-
erprises and organizations. The aim of this asso-
ciation is to enable a secure digital future. For a 
comprehensive list of our memberships, see  
Our Understanding of Sustainability.
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The world of work is characterized by an increasing num-
ber of more and more complex tasks that call for techno-
logical solutions. Those who focus not only on smart IT 
but also on human aspects are in a good position to find 
solutions. Many situations can be mastered with empathy, 
dialog, and trust. At metafinanz, we build on this triad 
when we lead our customers into the future. We listen to 
them carefully and want to empower them to master the 
digital and business challenges of tomorrow. Our offers 
are already increasing their resilience today, so that they 
are prepared for change and can optimally adapt to the 
unexpected. In future, we also want to focus even more 
on uniting digitization with ecological and social progress.

Customers and  
Sustainable Consulting
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Our Approach

Our company has a decentralized structure. In 
day-to-day operations, self-organized business 
areas take care of our customers and extend our 
relationships with them. Just like metafinanz as 
a whole, they always have their sights set on the 
future. This also means that they take the initiati-
ve to include sustainability aspects in their service 
portfolios. Already today, the solutions provided 
by metafinanz take into account aspects of cor-
porate sustainability. Our consulting field “Risk & 
Security” links the topics of security, governance, 
and risk and compliance. It ensures for example 
that our customers always keep an eye out for 
potential risks and can mitigate them – and can 
act safely and professionally in crisis situations.

In addition to the business areas, communities 
established by employees take care of building 
up and expanding various customer groups. 
They also discuss issues relating to customer 
and business relations, such as individual requi-
rements, in order to drive forward work for and 
with the customers.

Our company-wide sustainability approach also 
applies to the customer area; along with our 
mission and ambitions, this was an outcome of 
our sustainability initiative launched in 2021 (see 
Governance chapter). The internal metaPrin-
ciples, which define the operational framework 
for action throughout metafinanz, are intended 
to ensure for example that we act in accordan-
ce with our Code of Conduct and the guiding 
principles of “customer relations before profit 
maximization” and “sustainability rather than a 
short-term approach.” To examine and discuss 
the sustainability approach along with other 
strategic and operational issues, so-called align-
ment meetings are held twice a year for each 
business area. The business areas each meet 
with a Managing Director and representatives  
of the HR department and other business areas 
to jointly align their own development.

Our work for the future, which defines how we 
intend to shape the next decade in accordance 
with our strategic guideline We.Create.Value, is a 
further decisive factor for our customer relations 
and consulting activities. It aims to foster empathy 

and a “we” culture, for example, as well as a 
careful and far-reaching approach to environmen-
tal, social, and governmental (ESG) issues.

We also pursue the aim of always keeping our 
customers’ satisfaction at a high level and main-
taining long-term relationships of trust. Our aspi-
ration of working even more closely to and with 
the customer thus provided the decisive impetus 
for our restructuring toward an agile company. 
Once a year, we conduct a company-wide cus-
tomer survey to determine whether we are living 
up to this claim.

... is the name of our strategic  
guideline for our future work  
which defines how we will shape 
our next decade.

We.Create.Value.

metafinanz Sustainability Report 2021 14
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deal flexibly with uncertainties and to adapt to 
unforeseen situations in an agile manner.

Every month, we discuss current and future 
business issues together with our shareholder 
representatives at the so-called Advisory Jour 
Fixe. We also meet twice a year with the Custo-
mer Advisory Board – comprising our six largest 
customers – to discuss the status quo and issues 
of relevance for the future.

As part of our work for the future, we regular-
ly plan and implement our own dialog-orien-
ted formats and analyses, thereby filling our 
We.Create.Value. guideline with life. During the 
reporting period we organized the “StartUp In-
spiration Week” in January 2021, for example,  

at which 23 external experts provided us, our 
customers, and our partners with new impetus 
on trends such as the purpose economy, sustai-
nability, and green IT. This event also gave rise to 
the interview series “#metaForward,” in which 
we enter into dialog with external experts on 
new perspectives for our entrepreneurship and 
on business and society in general. With the 
“metaTransformationCamp” our business areas 
also initiated a new discussion platform, in which 
we will address the topic of change together 
with (potential) customers, partners, and experts. 
This event is to be launched in fall 2022. In ad-
dition to these formats, we also maintain contact 
with our stakeholders through various associati-
ons. Our memberships are listed under Sustaina-
bility at metafinanz.

Our dialogs and analyses provided us with  
valuable insights during the reporting period.  
We ascertained that we cater to our customers’ 
requirements very well. There is potential for  
improvement one stage earlier – when it comes 
to even better identifying and understanding  
the needs behind the ostensible requirements. 
We are now working on this more intensively.

Our Progress

Evaluating the recommendation rate and the sa-
tisfaction of our customers in our all-encompass-
ing survey yields a net promoter score (NPS) and 
provides answers to open questions. The marke-
ting function, located with Management, bears 
responsibility for the entire survey, which is ope-
ratively conducted by the various business areas. 
Once the survey is completed and evaluated, the 
business areas discuss the results directly with 
the customers, thereby further promoting custo-
mer relations. We also use the feedback from the 
survey to determine whether we are successfully 
implementing our overall strategy and guiding 
principles, and adjust these where necessary.

Our NPS, which had already risen in previous 
years, increased again in 2021, this time to 94%. 
We attribute this increase to the fact that during 
the pandemic we were able to quickly adjust 
internally to new circumstances and to always 
be there for our customers; moreover, especially 
during this time of upheaval we transferred our 
skills to our customers: With our consulting acti-
vities, we helped them more than ever before to 

... was our net promoter score  
in 2021 – compared with 91%  
in the previous year.

94%
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To make it even clearer to our customers how 
seriously we take the issue of information secu-
rity, for 2022 we have set our sights on ISO/IEC 
27001 certification. This information security 
standard certifies that metafinanz and its cus-
tomers’ data are adequately protected against 
cyberattacks (for more information, see Gover-
nance chapter).

With our sustainability initiative, we will integra-
te corporate sustainability issues even more clo-
sely into our services in future. The ESG-related 
solutions from metafinanz are mainly concerned 
with the areas of governance and social issues. 
Examples of this are our consulting fields Agile 

Enterprise and Future Workplace: The underlying 
organizational and workplace structures focus on 
our customers’ employees, along with their needs 
and challenges. In the medium term, our services 
will also cover the environment to an increasing 
extent. Specifically, we intend for example to re-
view our customers’ cloud strategies in terms 
of sustainability criteria – in relation to aspects 
such as the climate-friendly qualities of data cen-
ters and other infrastructure. An environmentally 
conscious strategy can even also mean advising 
against existing cloud use because it is too ener-
gy-intensive. For us and our customers, the credo 
“cloud first” should not take priority at all costs, 
but only when a green transformation is possible.
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Climate change is one of the greatest challenges of our 
time. For metafinanz, one thing is clear: Doing nothing  
is not an option – action is imperative. We support the 
1.5-degree target of the Paris Climate Agreement and are 
convinced that all economic protagonists, regardless of  
their industry, must and can contribute toward mitigating 
the consequences of the climate crisis.
At metafinanz as a service company – without production 
sites or significant consumption of natural resources and 
materials – the greatest impact on the environment results 
from the energy demand at our office locations and travel-
related emissions. This is currently the most significant lever 
for minimizing our negative impact on the climate. For the 
long term, we aim to neutralize the ecological footprint of 
our entire value chain.

Climate
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Our Approach 

metafinanz is subject to national legislation 
regarding energy audits; we conduct these in 
keeping with the legal requirements. We col-
lect data on our energy consumption and GHG 
(greenhouse gas) emissions at all locations. 

We strive to consistently operate in a climate- 
and environment-friendly manner. Our internal 
framework for action, the metaPrinciples, stipu-
lates that we give priority to sustainability over a 
short-term approach. In terms of the overarching 
topic of the environment, we focus particular-
ly on climate protection: At the moment, we at 
metafinanz can bring the greatest benefit for our 
planet by saving energy and reducing emissions.

We already achieved the target we set oursel-
ves in 2019, of procuring our electricity entirely 
from renewable sources by 2023, in the course 
of the reporting year. We are also working to-
wards reducing our energy consumption by 

To monitor the achievement of our targets, we 
collect energy and emissions data on a half-yearly 
basis. Our Local Environment Officer has overall 
responsibility for this – and for coordinating the 
data and targets for our sole shareholder. The 
officer collects the data from each location and 
enters them into our central environmental data 
information system, which we use to evaluate 
these data; we use internal and external tools to 
assess how close we are to reaching our reduc-
tion targets. If we determine that we are not on 
track, we identify necessary countermeasures. 
We coordinate these with the Managing Direc-
tors and implement them.

20% overall by 2025 (compared with 2019). 
Within the same timeframe, we also intend to 
reduce our GHG emissions from business-rela-
ted travel by 40%. In addition, we will electrify 
our vehicle fleet by 2025.

Our targets for 2030 are even more ambitious: 
We have undertaken to reduce both our direct 
emissions (Scope 1) and our indirect energy-re-
lated emissions (Scope 2) by at least 90% com-
pared with 2019. We are currently developing a 
scientifically based net-zero target in line with the 
standards of the Science-Based Targets initiative 
(SBTi), which we aim to achieve by the end of 
this decade.

Most CO2 emissions are caused by travel, espe-
cially by air and car. For more climate-friendly 
business activities, we have established a travel 
policy according to which our employees should 
prioritize virtual meetings, for example, and con-
sider whether the added value of a business trip 
justifies the ecological and economic costs.

... we want to use 20% less 
energy (compared to 2019).

By 2025
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Our Progress 

Since the year under review, we have been  
sourcing electricity for the office units at our 
three locations exclusively from renewable 
sources, thereby meeting our target for 2023 
ahead of schedule.

To save energy, we have been using luminaires 
with motion sensors in our offices for over five 
years, and in winter 2020/2021 we also instal-
led motion sensors in the sanatory spaces. In 
addition, we have optimized the switching time 
of the existing lighting systems and replaced 
conventional lamps with LEDs. To reduce our 
energy consumption even further, we investigate 
additional opportunities for improvement on an 
annual basis.

2021
Percentage 

(rounded)

Total consumption 2,212,553 100%

Electricity (hydroelectric) 1,178,107 53%

Electricity (photovoltaic) 104,046 5%

District heating 608,390 28%

Natural gas 184,702 8%

Diesel (fleet) 136,074 6%

Gasoline (fleet) 1,234 0,06%

Energy consumption in megajoules
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coordinate our action plans and targets for envi-
ronmental and climate protection. With our acti-
vities we support the strategic goals of our sole 
shareholder in this area. In 2021, for example, we 
participated in Allianz Technology’s “Zero Plastic” 
campaign year with measures of our own. 

The 2021 materiality analysis significantly sharpe-
ned our focus for the development of a net-zero 
target. Although we did not identify any further 
material environmental aspects for metafinanz 
other than energy and emissions in the course of 
this analysis, we are nevertheless implementing a 
large number of significant measures in this area, 
most notably the “metaGreen” initiative introdu-
ced in 2020 by and for our employees. In 2021, 
many of its campaigns focused on the prevention 
of waste – from plastic to food to data trash. The 
campaigners encouraged the collection of waste 
carelessly discarded by pedestrians, for example, 
thereby combating environmental pollution. The 
initiative also organized presentations on how to 
avoid food wastage and reduce plastic waste. 

renaturation of an upland moor in Schleswig-
Holstein and a reforestation project with a social 
focus in Nicaragua.

In 2021, the market-based GHG emissions (Scope 
1 and 2) of our company totaled 92,780 kg CO2e 
and were thus 24% lower than the previous  
year’s figure. This was due to the switch to 100% 
green electricity and the reduced purchase of 
natural gas and district heating.

In the area of the environment and climate, we 
are currently engaging in dialog above all with 
our employees and our parent company. In the 
annual employee survey conducted in the repor-
ting year, 97% of employees were satisfied with 
the opportunities metafinanz offers them for 
ecological commitment. At the same time, many 
employees would like our company to show even 
more commitment to climate protection.
Through our Local Environment Officer, we main-
tain a close exchange with the department of our 
parent company responsible for sustainability, and 

We aim to produce as little emissions as possible 
and to become climate-neutral in the long term. 
By the beginning of 2024, we intend to calcu-
late our GHG emissions for all three scopes in 
accordance with the Greenhouse Gas Protocol 
standards and define corresponding targets and 
reduction measures. In addition to direct (Scope 1) 
and indirect energy-related emissions (Scope 2), 
our corporate carbon footprint will then also in-
clude indirect emissions resulting from the pur-
chase of goods and services, business travel, 
and commuting by our employees (Scope 3).

We want to make it as easy as possible for our 
employees to travel in an environmentally and 
climate-friendly way. We therefore offer them 
tax-subsidized company bicycle leasing through 
the JobRad initiative. They can also receive di-
scounted annual local and long-distance trans-
port passes through our parent company. Every 
year, we stage two major events that generate 
unavoidable GHG emissions; we offset these 
via the myclimate foundation – and support the 
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With their great commitment, our employees make a signifi-
cant contribution to the success of our company and of our 
customers. With our “New Work” approach, we pursue the 
goal of making working for metafinanz an individualized work 
experience for all employees, and of attracting and retaining 
the best talent. We exchange ideas and opinions respectfully, 
honestly, and constructively and benefit from our diversity as 
a driver of creativity and innovation. In this way, we create a 
corporate culture that promotes satisfaction and a sense of  
belonging for all. The health and wellbeing of our employees 
are a matter of particular concern to us.

Employees
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Our Approach

New Work and Personal Development
metafinanz is an agile company with decentrali-
zed structures, self-organizing teams, and a fle-
xible, self-determined work structure. Our goal is 
to create a modern, future- and value-oriented 
working environment in which everyone is given 
the opportunity for individual development. 

The Human Relations (HR) department is re-
sponsible for the topic of New Work and de-
velops remuneration and social benefit models 
along with strategies for employee engage-
ment. It supports individual employees with ca-
reer discussions and a wide range of individually 
tailored learning formats. The department also 
maintains a close exchange with our business 
areas, which implement HR topics in a self-orga-
nized and decentralized manner.

Our employees have a great deal of individual 
freedom. Nevertheless, a common orientation 
framework is necessary; this includes for example 
our Code of Conduct, which applies throughout 

the company, and the metaPrinciples (see Gover-
nance chapter). The Code of Conduct covers 
for example the topics of diversity and equal 
opportunity, and health and wellbeing. We re-
gularly update it; the most recent adjustment 
was in 2021.

Our overriding goal is to make work a genuine 
working experience and to attract the best ta-
lent. Every year, we use our employee survey to 
ascertain the needs of our employees; we then 
use their feedback to constantly further develop 
our processes and offers. In addition, HR exchan-
ges ideas with our employees on an ongoing 
basis, while at the same time keeping a close eye 
on the market. In this way, the department can 
always respond promptly and in an agile manner 
to changing needs of the workforce and react to 
new trends.

We use a master data system to record the  
data of our employees, covering the entire  
employment life cycle and including information 
for example on applications, contracts and  
remuneration.

Diversity and Equal Opportunities
All metafinanz employees should feel a sense of 
belonging. To achieve this, we attach great im-
portance to openness, tolerance, and fairness. 
We want to remove physical and mental barriers, 
while at the same time acknowledging that they 
still exist today. Our aspiration is to constantly 
work on ourselves. 
We all contribute to an inclusive corporate cul-
ture. The Managing Directors and HR maintain a 
constant internal and external exchange of ideas 
and create a framework for our processes. Our 
employees are also active in a diversity and in-
clusion (D&I) community. We are also involved in 
our sole shareholder’s Pride Community, which 
campaigns against discrimination toward lesbian, 
gay, bisexual, transgender, queer, and other peo-
ple who are marginalized on the basis of gender 
or sexuality. 
We do not tolerate discrimination of any kind 
and comply with the Equality Act. Employees and 
external parties can report violations and inci-
dents or suspected cases of discrimination at any 
time via our reporting channel (see Governance 
chapter). Our Integrity Committee assesses these 

reports and initiates further measures where  
necessary. 
In 2016 metafinanz also signed the Diversity  
Charter, a voluntary commitment among German 
employers.

Throughout the company, metafinanz remunera-
tes work according to uniform principles (equal 
pay). This is based on the salary review process, 
which applies to all employment groups. In the 
so-called pull phase, our employees can initiate  
a discussion themselves if they wish to talk about 
their salary during the course of a year. This is  
followed in the fall by the so-called push phase,  
in which we actively offer our employees the 
chance to discuss their salary. Here too, we encou-
rage personal initiative. Employees are invited to 
inform themselves of their market value, receive 
feedback, and hold a salary discussion. For this 
purpose, we provide all participants with market 
data to ensure a fair process.

Our employees can also discuss salary issues and 
help shape the salary review process in special Q&A 
sessions and in our Compensation Community.
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In the reporting period, we set out to conduct a 
gender pay gap analysis in 2022. With the help 
of a specialist consultancy, we want to find out 
whether there are gender-specific pay gaps at 
metafinanz and, if so, how we can close them.  

Health and Wellbeing
We group together occupational health and 
safety as well as the overall welfare of our 
employees under the topic of health and well-
being. We have established an overarching 
health and occupational safety management 
that goes beyond mere compliance with the ISO 
45001:2018 standard; it covers both salaried 
and non-salaried employees. Its aim is to provide 
safe, healthy workplaces and to prevent both 
physical and psychological work-related injuries 
and illnesses, and to contribute to the wellbeing 
of all employees. The management system  
also helps to overcome challenges such as the 
COVID-19 pandemic, demographic change,  
and technological progress.
Our HR department sets the framework for mea- 
sures in the area of health and wellbeing. It  
closely cooperates with our Health & Wellbeing 

Community, comprising employees from various 
teams throughout the company.

With a wide range of offers, we aim to raise awa-
reness of occupational health and safety issues and 
to provide preventive resources and acute assistance. 
We regularly provide training sessions, courses, and 
events on various health topics – such as physical 
fitness or health at the workplace.

metafinanz identifies and evaluates health and sa-
fety risks by means of risk assessments, on-site 
inspections, the quarterly meetings of the Occupa-
tional Safety Committee, and direct exchanges with 
the Health & Wellbeing Community and our emp-
loyees. For this purpose, we train our employees in 
special instruction sessions.

It is very important to metafinanz that all employees 
can individually reconcile their private and working 
lives. This is made possible for example by our  
flexible working time model, which includes trust-
based working hours and the option of working 
from home. We also offer special leave for sick chil-
dren and for family members in need of care.
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Our Progress

New Work and Personal Development
We adapted our working model during the year 
under review. All employees can choose bet-
ween working in one of our offices and mobile 
work. We also offer the option of regularly wor-
king from home on a contractually agreed basis. 
We contribute to meeting the costs incurred 
with a monthly flat rate. Furthermore, since fall 
2021 metafinanz employees have been able to 
perform mobile work from abroad for up to 25 
working days per year.
In the reporting year we also began to draw 
up a new office concept, which will take into 
account the changing requirements regarding 
working environment, collaboration, encounter, 
and ecological sustainability on our premises. 
The associated modification of our offices will 
be completed in 2022.
We revised our offer for professional and perso-
nal development in 2021. Employees can now 
use an interactive platform to set individual prio-
rities, for example for programs lasting several 
months or for shorter formats.

In 2021, we attained very good rankings in 
three categories in the employer competition 
Great Place to Work®. In the main compe- 
tition “Germany’s Best Employer 2021,” we 
achieved third place in the size category of  
501 to 2,000 employees.
An overview of our quantitative personnel-related 
data can be found in the Key Figures section.

Diversity and Equal Opportunities
In the year under review, we again staged talk 
rounds and keynote presentations, e.g. under 
the title “Diversity – from a Privilege to an Atti-
tude,” and held discussions in the colloquium 

on exclusion and belonging. A workshop speci-
fically for women gave rise to a mentorship pro-
gram for all employees. In fictitious staff inter-
views, our employees also tried their hand at 
placing themselves in the role of a counterpart 
and thus practiced a change of perspective. For 
the first time, we conducted anti-bias training to 
heighten our employees’ awareness of uncon-
scious bias in everyday work. We intend to offer 
this as standard as of 2022. 
In addition, in the reporting year we drew up 
guidelines for gender-sensitive language, which 
we are currently testing and evaluating internal-
ly. We also updated the careers section of  
our website in order to address more diverse 
target groups. 
In 2021, we entered into dialog with our parent 
company’s inclusion community to assess our 
workplaces with a view to the needs of people 
with disabilities. metafinanz also participated in 
a career fair for women for the first time.

No violations of the Diversity Charter or inci-
dents of discrimination were reported via our 
complaints system during the reporting year.

... metafinanz employees have 
been able to perform mobile 
work from abroad for up to 25 
working days per year.

Since fall 2022
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Health and Wellbeing
A particular focus in the reporting period was 
on holistic health and wellbeing. Due to the 
stressful pandemic situation, we reinforced our 
offer for alleviating mental challenges and stress 
factors, for example in the form of workshops 
on mindfulness and self-management as well 
as with self-tests and training courses on stress, 
sleep, and depression. To relieve the burden 
on families, we have been providing financial 
support to our employees for some time now 
to help them find childminders, au pairs, or so-
called “loan” grandmas and grandpas. During 
the lockdown phases, we also offered virtual 
programs for keeping children occupied and to 
promote learning. In addition, our employees 
were able to take advantage of round-the-clock 
psychotherapeutic counseling services through a 
cooperation partner.
Furthermore, we set up a special leave account, 
to which volunteers could donate a day of their 
leave. Employees with a high work load could 

draw on this account and take additional time 
off. To enable our employees to work from 
home under ideal conditions, in 2020 we al-
ready began to give them rapid, uncomplicated 
assistance by providing them with office equip-
ment such as chairs and monitors as well as 
laptops for homeschooling children. To contain 
the spread of COVID-19, we regularly made 
our employees aware of specific measures and 
guidelines for protection against infection. In 
cooperation with our parent company, we also 
offered COVID-19 vaccinations to all employees.
In addition, we introduced activities such as 
remote interval training in groups; these are 
intended to motivate our workforce to exerci-
se during lockdown phases and when working 
from home. They were supplemented in 2021 
by activities such as “moving breaks,” along 
with courses and an expert lecture on the to-
pic of “healthy backs”. We offered prevention 
days for the first time in the reporting year: This 
campaign enabled our employees to have a free 

comprehensive preventive medical checkup by 
our company doctor.
In 2021, there were no work-related illnesses or 
injuries with severe consequences and no fatali-
ties due to work-related illnesses or injuries. Our 
goal is to keep the number of occupational ac-
cidents and serious work-related illnesses in our 
sphere of influence to zero, and to reduce the 
number of sick days due to minor illnesses. 
Our sole shareholder annually reviews how effec-
tively the subsidiaries implement its health and 
safety standards (e.g. emergency procedures, 
assignment of responsibilities, risk assessments). 
In 2021 we achieved an excellent rating, with a 
score of 99%.
In the reporting year we also took first place in 
the Service/Consulting category of the Corporate 
Health Award, a major competition for occupa-
tional health management.
A detailed overview of our employee-related 
data can be found in the Key Figures section.
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metafinanz takes on social responsibility.  
We make our contribution in this area by  
donating time, goods, and money and by 
providing sponsorships for selected causes.  
In doing so, we take particular care to pro-
ceed transparently and in accordance with 
uniform principles.

Our Approach

Donations and sponsorships do good, but can 
also harbor pitfalls in terms of compliance. For 
this reason, we laid down clear rules in our policy 
on donations and sponsorship that we implemen-
ted in 2021. The Compliance department exami-
nes beneficiary organizations, and the Managing 
Directors approve all donations and sponsorships.
 
All donations from metafinanz must be in line 
with our corporate strategy. Donations to indivi-
duals or to their private accounts, including em-
ployees and representatives of metafinanz, are 
not permitted. Nor may organizations be subsi-
dized whose objectives are not in keeping with 
the principles of our Code of Conduct.
Towards the end of each year, metafinanz  
determines an amount to be donated depen-
ding on the business result; we always divide 
this sum for donation to several recipients, 

which we select transparently and collectively 
throughout metafinanz – mainly non-profit or-
ganizations with a regional or thematic connec-
tion to us. In exceptional cases and on special 
occasions, donations can also be made during 
the course of a year. This decision is made by 
the Managing Directors.

Every two years, we help a charitable organiza-
tion to build or renovate its facilities during our 
“Day of Care.” It is important to us not only 
to provide financial support, but also to lend 
a hand in practical terms. In this way, all em-
ployees can contribute a day of their working 
time to a good cause.

Our Progress

As part of our 2021 annual donations, we sup-
ported four institutions with €20,000 each. 
These included Die Arche Moosbach and Dein 
München, two institutions in Munich that help 
disadvantaged children and adolescents; dona-
tions were also received by the Munich hospi-
ce service Da Sein and the Stuttgart Children’s 

and Youth Hospice. For the “Day of Care” in 
July 2021 some of our employees went to the 
Mogli daycare center in Puchheim near Mu-
nich, where they painted the group rooms and 
the auditorium, provided new furniture, and 
set up a cozy corner.

In the reporting year, rather than staging an 
event to celebrate our good rankings in the 
Great Place to Work® employer competition we 
took the opportunity to support Corona aid 
organizations. We donated €3,000 each to the 
food distribution charity Münchner Tafel, the 
Emergency Relief Fund of the German Orches-
tra Foundation, and CARE Germany’s Corona 
Emergency Aid for India.

In 2021 we also founded the metaGreen initia-
tive for a more ecologically sustainable meta-
finanz. In this context, we carried out a waste 
collection campaign in early 2021 in addition to 
collecting €10,000 in donations for the organi-
zation Green City, which among other things 
campaigns for climate-friendly mobility and 
urban greening in Munich.

 
Social Commitment

At the “Day of Care” we  
embellished a daycare center in 2021.
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Governance: Business Ethics

2021

Number in %

Locations examined for corruption risks 

Sites 3 100

Communication on guidelines and  
procedures for combating corruption 

Managing Directors 3 100

Employees 840 100

Training received on combating corruption

Managing Directors 3 100

Employees 840 100

2021

Number

Breaches of data privacy identified 0

Resulting reports to the relevant data protection authority      0

Investigations by the data protection authority resulting from  
customer complaints

0

Substantiated complaints concerning breaches of customer data privacy 0

Substantiated complaints by data protection authorities 0

Identified cases of data theft or data loss in connection  
with customer data

0

Data PrivacyAnti-corruption
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2020 2021

Net Promoter Score (NPS) 91 94

 Customers: 
Customers and Sustainable Consulting

Customer Satisfaction

(Net Promoter Score) in 2021.

NPS
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Figure: Total energy consumption of metafinanz in 2021 (rounded).

Environment: Climate

2020 2021

in megajoules in megajoules

Total consumption   2,366,410 2,212,553

Total non-renewable consumption       425,582     322,010

thereof natural gas        223,022        184,702

thereof electricity
       41,395

       (average market mix)

       0
       (average market mix)

thereof diesel in the fleet        161,165        136,074

thereof gasoline in the fleet        0        1,234

Total renewable consumption     1,118,619  1,282,153

thereof electricity (hydroelectric)        1,118,619        1,178,107

thereof electricity (photovoltaic)        0        104,046

District heat      822,208    608,390

Energy Consumption 

15%

58%27%

Non-renewable consumption

District heat
Renewable consumption
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2020 2021

in t CO2e in t CO2e

Total emissions 

Scope 1 (direct GHG emissions) 24.3 20.7

Scope 2 (indirect GHG emissions)

Gross location-based indirect  
energy-related GHG emissions

218.4 189.2

Gross market-based indirect  
energy-related GHG emissions

97.7 72.1

Greenhouse Gas Scorecard

2020 2021

in t CO2e in t CO2e

Total 0.155 0.110

Intensity of Greenhouse Gas Emissions per Employee  
(from Scope 1 und 2, market-based)

Environment: Climate

was the intensity of our greenhouse gas emissions in 
2021 per employee (from Scope 1 and 2, market-based).

0.110 
t CO2e
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HOURS
were invested in continuing education by each employee in 2021.

2021

in FTE in %

Total employees 843 100

Managing Directors 3 0.3

thereof women 0 0

thereof men 3 100

Employees 840 99.7

thereof women 302 36

thereof men 538 64

Social Issues: Employees

Personnel Development
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Social Issues: Employees

2021

in FTE in %

By type of employment

Total fixed-term employees   68    8.1

thereof women        37        54.4

thereof men        31        45.6

thereof in Munich        65        95.6

thereof in Stuttgart        3        4.4

thereof in Frankfurt        0        0

Total permanent employees 775 91.9

thereof women        265        34.2

thereof men        510        65.8

2021

in FTE in %

thereof in Munich        730        94.2

thereof in Stuttgart        10        1.3

thereof in Frankfurt        35        4.5

Total full-time employees 722 85.6

thereof women        230        31.9

thereof men        492        68.1

Total part-time employees
(FTE not 1 = part-time)

121 14.4

thereof women        71 58.7

thereof men        50 41.3

2021

in FTE in %

By age

Managing Directors

under 30 years 0 0

between 30 and 50 years 0 0

over 50 years 3 100

Employees

under 30 years 217 25.8

between 30 and 50 years 495 58.9

over 50 years 128 15.3

Personnel Development
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2021

in FTE in %

New hires

Total 172 100

thereof women         77 44.7

thereof men         95         55.3

Under 30 years   71 41.2

thereof women         43 60.5

thereof men         28         39.5

Between 30 and 50 years   93   54

thereof women         31         33.4

thereof men         62      66.6

2021

in FTE in %

Over 50 years   8    5

thereof women         3         37.5

thereof men         5 62.5

Departures

Total 99 100

thereof women         32         32

thereof men         67         68

Under 30 years 17   17

thereof women         12         70.6

thereof men         5         29.4

2021

in FTE in %

Between 30 and 50 years 67 68

thereof women         18         26.9

thereof men         49         73.1

Over 50 years 15 15

thereof women         2         13.4

thereof men         13 86.6

Employee Fluctuation

Social Issues: Employees
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2021

in FTE in %

Employees covered by collective bargaining agreements
(without agency workers)

0 0

2021

in FTE in %

Information on employees and other workers 
(based on full-time equivalents)

Total employees 840 100

Total agency workers 42 5

2021

Ratio of basic salary and remuneration  
between women and men

98:100

2021

in hours

Contractually agreed working hours 
(full-time)

Employees 40

Agency workers 40

Total working hours
(full-time)

Employees 1,328,480

Agency workers 72,938

Contracts and Remuneration Working Hours

Social Issues: Employees
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2021

in hours

Average number of hours of training and education per year  
per employee (metaAcademy, “learning on the job” offers)
(only employees, without Managing Directors)

Total 35,396

Per employee 42

2021

Number in %

Employees whose performance and career development were assessed
(without Managing Directors)

Total 798 95

2021

in FTE in %

Status as severely disabled persons 5 0.6

2021

Number in %

Employees covered by a health and workplace  
safety management system

Employees and Managing Directors 843 100

Agency workers 64 100

Training and Education Performance Assessment

Health and Workplace Safety

Disabilities

Social Issues: Employees
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2021

Anzahl in %

Documentable cases of work-related ill health

Employees and Managing Directors 0 0

Agency workers 0 0

Fatalities resulting from work-related ill health

Employees and Managing Directors 0 0

Agency workers 0 0

Documentable work-related injuries

Employees and Managing Directors 4 0.5

Agency workers 0 0

2021

Anzahl in %

Work-related injuries with severe consequences

Employees and Managing Directors 0 0

Agency workers 0 0

Fatalities resulting from work-related injuries

Employees and Managing Directors 0 0

Agency workers 0 0

Injuries and Ill Health

Social Issues: Employees
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metafinanz Informationssysteme GmbH 
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+49 89 3605310 
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Dr. Jürgen Kalkbrenner
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This report was prepared in accordance with the GRI Standards, “Core” option.  

The full  GRI-Index is available separately.
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